


2. In addition to obtaining consent from new prospective consumers, Adware companies should 
obtain consent in the manner described above from all consumers who previously received such 
Adware (i.e., “Legacy Users”) if such Legacy Users reside on networks where advertisements 
from a participating ITSA member are being delivered.

 
3. Adware companies should provide consumers with an easy-to-find, easy-to-understand, and 

easy-to-use means to un-install the Adware at any time they choose.  Un-install applications 
should clearly identify all programs and applications that will be removed as part of the un-
install.  This includes, but is not limited to, all programs contained in a bundled software offer 
and the creator/source of the Adware offer.  Un-install applications should be available from 
the Add/Remove Programs facility in the consumer’s operating system.  

 
4. Adware companies should conspicuously identify the creator of the Adware application in all 

download offers and resulting marketing communications which are delivered outside of a 
consumer’s browser window, such as pop-unders and pop-ups. 

 
5.           Advertisers should require that, when conducting marketing activities on the Advertiser’s 
 behalf, Adware companies:  (i) agree to abide by these same guidelines, and (ii) establish  
 comparable guidelines with their marketing affiliates. 
 

 
ITSA believes that the consistent application of these best practices over time will give all affected 
consumers the ability to eliminate, modify or request Adware according to their personal preferences.  
 
Because technology is evolving rapidly, ITSA reserves the right to review this policy on an ongoing basis 
and make appropriate revisions at any time.  
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